
 

 
 

 
 

 
 

 
 

 
 

1OOL 1OF1 TRAVEL 
INIDUSRTY MANA,GEMENT 

Administration 
George Hall 346 
2560 Campus Road 
Honolulu, H  96822 
Tel: (808) 956-8946 
Fax: (808) 956-5378 
Email: tim-info@hawaii.edu 
Web: www.tim.hawaii.edu 

 nterim Dean: Thomas R. Bingham 

Faculty 
*J. Chi, PhD (Graduate Chair)—transportation e onomi s, transport 

poli y, applied e onomi s 
D. Fitzgerald, MHRM—human resour e management 
*J. Jun, PhD—food servi e management,  onsumer behavior 
*I. Lin, PhD— servi es/hospitality marketing, servi es/hotel manage-

ment,  onsumer behavior, and human resour es management 
*K. Seo, PhD—hospitality finan e and a  ounting 
*L. Shulga, PhD—hospitality management 
*D. Spen er, PhD—tourism poli y, planning and management 
*H. Wen, PhD—information te hnology systems, e- ommer e, 

e- onsumer behavior, e-marketing, hotel operation management, 
supply  hain management 

T. Wilkins, Instru tor 

Emeritus Faculty 
C. Gee, Dean Emeritus 
D. J. L. Choy, PhD 
F. Collison, PhD 
J. Liu, PhD 
P. Sheldon, PhD 

Contents 

General  nformation................................................................ 331 
Advising.................................................................................. 332 
Academic Policies.................................................................... 332 
Undergraduate Program ......................................................... 332 
Graduate Program .................................................................. 334 
 nstructional and Research Facilities and Programs................... 334 

Center for Tourism Policy Studies ........................................ 334 
Professional Development Programs.................................... 335 
Gee Technology Learning Center ........................................ 335 
The Sunset Reference Center .............................................. 335 
ECO-Hawai‘i Educational & Community Outreach ............... 335 

Student Organizations ............................................................ 335 
Honors and Awards ................................................................ 335 

General Information 
The S hool of Travel Industry Management (TIM) is 

re ognized as a leading edu ational institution in hospitality, 
tourism, and transportation management. TIM pioneered the 
 on ept of integrating all aspe ts of the travel industry under a 
single dis ipline. Built on a foundation of management s ien e, 
TIM draws on a broad range of dis iplines to provide high-
quality edu ation at the undergraduate and graduate levels to 
 urrent and future professionals. 

The visitor industry in Hawai‘i provides TIM students 
many opportunities to gain experien e in the field and to study 
appli ations of theory to pra ti al business situations. TIM 
works  losely with lo al, national, and international business 
organizations, as well as with various government and private 
professional organizations. 

In addition to Hawai‘i’s travel industry environment, 
students benefit from a  urri ulum that has an international 
perspe tive with spe ial emphasis in the Asia-Pa ifi  region. 
The global importan e of tourism and the in reasingly 
interdependent nature of e onomi  and politi al systems 
require a fundamental and multidis iplinary understanding 
of international issues. TIM’s distin tive  urri ulum and 
outstanding fa ulty, the su  ess and importan e of tourism 
as the leading industry in Hawai‘i, and the international 
fo us of the programs provide students a unique edu ational 
environment and experien e. 

Mission 
As a professional program within a land-grant institution, 

the S hool of Travel Industry Management has linked its 
mission with the state’s e onomi  interest in tourism, Hawai‘i’s 
largest e onomi  se tor. The mission of TIM, as a leading 
regional professional institution, is to develop and disseminate 
hospitality, tourism, and transportation  on epts, knowledge, 
and skills through global leadership in tea hing, resear h, 
training, and outrea h. These a tivities  ontribute to e onomi , 
so io ultural, and environmental sustainability, in luding 
supporting and enri hing host  ultures. 

With this mission, the s hool’s obje tives are threefold: (a) 
to prepare individuals for leadership and professional positions 
in the travel industry through edu ation and training, (b) to 
generate new knowledge in the travel industry through resear h 
and graduate edu ation, and ( ) to provide servi e to the 
 ommunity, nation, Asia-Pa ifi  region, and beyond. 

* Graduate Faculty 

http:www.tim.hawaii.edu
mailto:tim-info@hawaii.edu
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Goals 
Within its mission and obje tives, TIM strives for the 

following goals: 
1. Instru tion–to provide high-quality edu ation at the 

undergraduate and graduate levels on a statewide basis; 
2. Resear h–to  ondu t basi  and applied resear h relevant to 

the travel industry; and 
3. Servi e–to be the leading travel-industry  enter for 

information resour es and  ontinuing professional edu ation 
and training serving the state and the Asia-Pa ifi  region. 

Accreditation 
TIM is fully a  redited by the A  reditation Commission for 

Programs in Hospitality Administration (ACPHA). 

Degrees 
Undergraduate Certifcates: travel industry management 
Bachelor’s Degree: BS in travel industry management 
Master’s Degree: MS in travel industry management 

Advising 
T M Student Services Office 
George Hall 346 
2560 Campus Road 
Honolulu, H  96822 
Tel: (808) 956-8946 
Fax: (808) 956-5378 

A ademi  advisors assist students with the sele tion of 
 ourses appropriate to their  areer goals, identifying  areer 
goals that are appropriate to their interests, understanding UH 
Mânoa poli ies and pro edures, and identifying  o- urri ular 
a tivities and/or work experien es to help them develop skills 
and abilities outside the  lassroom. 

Mandatory a ademi  advising is required for all freshmen, 
sophomores, and new transfer students. All students are 
en ouraged to see an advisor at regular intervals to plan for 
graduation in a timely manner. The Ba helor Degree Program 
Sheet and additional advising information  an be found on 
the s hool’s website. The Dire tor of Internship and Career 
Development also provides internship and  areer advisement. 

Seniors 
Seniors must  omplete a degree  he k and file a diploma 

appli ation prior to their final semester. Individual advising 
sessions for graduating seniors are held ea h semester. 

Academic Policies 

Good Academic Standing 
Undergraduate TIM students must meet the following 

requirements to maintain good a ademi  standing: 
1. Cumulative GPA of at least 2.0 for all  ourses attempted 

at UH Mânoa for a grade. Transfer  redits and  ourses 
 ompleted under the CR/NC option are not in luded. 

2. A GPA of at least 2.0 in the upper division TIM  ore and 
2.0 in the TIM emphasis. 

3. Satisfa tory progress toward  ompletion of degree 
requirements. This means students must enroll in  ourses 
required for the degree and  omplete these  ourses with 
a  eptable grades. 

Pro ation 
A student who fails to meet any one of the a ademi  

standing requirements at the end of any semester is pla ed 

on probation. Probationary students must a hieve a  urrent 
(semester) GPA of at least 2.0 to be allowed  ontinued 
registration. Failure to  orre t a ademi  defi ien ies may lead to 
suspension and eventual dismissal from UH Mânoa. 

Withdrawal from Courses 
Withdrawal deadlines are spe ified by UH Mânoa ea h 

semester, and students should take note of the relevant 
deadlines at the start of the semester. 

Undergraduate Program 

Areas of Emphasis 
TIM offers two areas of emphasis within the BS program: 

hospitality management and tourism/transportation 
management. These emphases are a sele tion of  ourses, whi h 
 onstitute a more fo used study in one area of travel industry 
management of interest to the student. The undergraduate 
instru tional program is  ommitted to the development of 
 ompetent management personnel for the travel industry 
through a  urri ulum that enables students to develop 
leadership abilities to solve problems of a dynami  industry. 

The global nature of the  urri ulum provides insight into the 
role and responsibilities of the industry within state, regional, 
national, and world perspe tives, as well as the nature of servi e-
based enterprises, business ethi s, and so ietal  onstraints. In 
addition, pra ti al knowledge regarding operational aspe ts of 
the industry enables students to develop “reality skills” within 
the field. 

Hospitality Management 
The hospitality management emphasis is intended to 

provide students with the ability to apply problem-solving, 
de ision-making te hniques, and  riti al-thinking skills to 
meet  urrent and future industry  hallenges. Students will 
study the relationship of the various  onstituen ies ( ustomer, 
owner, staff) in the management and operation of hospitality 
businesses, in luding lodging and food servi e establishments, 
as well as event management enterprises. 

Courses in this area  over the following areas: management 
of hotel and food & beverage establishments; food quality 
management; hospitality finan ial  ontrol; events management; 
prin iples of sales and marketing hotels and resorts with 
a fo us on publi  relations; advertising, pri ing, and yield 
management; operating a  ommer ial food-servi e fa ility 
either as a freestanding operation or as a part of a hotel,  lub, 
entertainment/re reation  omplex, or institution; resort 
development and management of hotel fa ilities and design; 
resort development and management and quantity/quality of 
food produ tions. 

Graduating seniors take a  apstone  ourse in strategi  
management in the travel industry. 

Tourism/Transportation Management 
This emphasis fo uses on strategi  issues related to the 

tourism and transportation industries. Students  an take a 
 ombination of tourism and transportation related  ourses or 
 hoose  ourses that fo us on one of these two areas. Tourism 
management  ourses  over destination management; travel 
distribution systems; marketing and management prin iples 
within spe ifi  types of businesses, geography, and so io-
 ultural aspe ts of tourism; and sustainable tourism,  ultural 
heritage, and destination management by  ultural values. 
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In transportation management  ourses, students will gain 
an understanding of the  hara teristi s and importan e of 
transportation systems (both domesti  and international); major 
transportation modes; government, promotional, and regulatory 
a tivities in U.S. transportation; the role of transportation in 
tourism; the transportation systems that impa t the e onomi s 
of both Hawai‘i and the U.S.; supply  hain management; and 
the management of firms in various transportation modes. 
Course topi s in lude government regulation and promotion, 
distribution and industry trends; tourist-related transportation 
systems, surfa e passenger transportation systems, and air 
transportation and the  ruise business. 

Graduating seniors take a  apstone  ourse in strategi  
management in the travel industry. 

For information on a Ba helor Degree Program Sheet, go to 
www.manoa.hawaii.edu/ov aa/programsheets/. 

Program Learning O jectives for the BS Degree 
1. Knowledge and Global Perspe tive 

Identify and demonstrate skills relevant to the operational 
areas of hospitality and tourism management. 

2. Effe tive Communi ation 
a. Demonstrate effe tive written  ommuni ation skills. 
b. Demonstrate effe tive oral  ommuni ation skills. 

3. Leadership and Teamwork 
a. Demonstrate effe tive leadership skills, or traits of a leader. 
b. Work produ tively, respe tfully, and professionally as a 

team member. 
4. Criti al Thinking 

a. Analyze situations and develop alternative options to 
resolve identified issues. 

b. Synthesize appropriate information to develop reliable, 
valid, and logi al arguments. 

5. Ethi s and Stewardship 
a. Apply ethi al behavior. 
b. Evaluate the importan e of host  ultures to the global 

hospitality industry and utilize sustainable pra ti es. 

Admission Requirements 

Classifed UH Mânoa Students 
Appli ations are available at the TIM offi e in George Hall 

346. Students must have a minimum  umulative GPA of at 
least 2.0 for all work attempted at UH Mânoa. 

Transfer Applicants 
Students attending other a ademi  institutions must be 

admissible to UH Mânoa with a 2.0  umulative transfer GPA 
for Hawai‘i residents and a 2.5  umulative transfer GPA for 

non-Hawai‘i residents, and 24 transferable  ollege-level  redits. 

Transfer Credits Policy 
Please refer to the UH Mânoa Poli y for Transfer Credits at 

manoa.hawaii.edu/admissions/poli ies.html#mini-three. 
Definition: Transfer  redits are  redits re eived for previous 

 ourses  ompleted at another institution of higher edu ation 
that arti ulate with UH Mânoa  ourses. 

Eligibility: De lared majors may request an evaluation of 
 redits taken at other institutions of higher edu ation through 
the Offi e of Admissions and Offi e of the Registrar. 

All students are reminded that: 
 A minimum of 30  redits must be taken at UH Mânoa. 
 All  ourses at the TIM s hool that are designated at the 

“upper division” (300/400 level)  annot be satisfied with a 
 ourse transferred from a two-year s hool. 

 A minimum of 36 upper division TIM  redits must be taken 
at the TIM s hool. 

Application Procedures 
Appli ation forms are available in the TIM Student 

Servi es Offi e for  lassified degree students at UH Mânoa 
in other s hools and  olleges who wish to  hange majors. 
Appli ations must be re eived by March 1 for fall admission 
and  ovember 1 for spring admission. Appli ants who are not 
 urrently  lassified degree students at UH Mânoa must submit 
the UH System Appli ation Form to the UH Mânoa Offi e 
of Admissions by the published fall and spring appli ation 
deadlines. 

School Requirements 
To earn the ba helor of s ien e degree, students must 

 omplete the following requirements: 
1. Fulfill the UH Mânoa General Edu ation Foundation 

Requirements: (12  redits) 
a. One  ourse in Written Communi ation FW: ENG 

100, 100A, 190 or ESL 100 or AMST 111. 
b.One  ourse in Quantitative Reasoning FS/FQ: BUS 250, 

NREM 203, MATH 203, 215, 241, or 251A. 
 . Two  ourses in Global and Multi-Cultural Perspe tives 

(FG): TIM 102 for FGB and one  ourse designated 
FGA or FGC 

2. Fulfill the UH Mânoa General Edu ation Diversifi ation 
Requirements: (16-19  redits) 
a. Two Arts/Humanities/Literature  ourses: 

1. COMG 151 or 251 for DA. 
2. Any  ourse designated Literature DL. or designated 

Humanities DH 
b. Three Natural S ien es  ourses: 

1. Any  ourse designated Biologi al DB. 
2. Any  ourse designated Physi al DP. 
3. Any  ourse designated Lab DY. 

 . Two So ial S ien es  ourses 
1. ECON 130. 
2. Any  ourse designated DS other than ECON. 

3. Fulfill the UH Mânoa General Edu ation Hawaiian or 
Se ond Language (HSL) Requirements. (12-16  redits) TIM 
requires that students a hieve se ond-year profi ien y. See 
the TIM advisor for information on waivers or earning up to 
16 ba k  redits. 

4. Fulfill the UH Mânoa General Edu ation Fo us 
Requirements. See the “Undergraduate General Edu ation 
Requirements” se tion. 

www.manoa.hawaii.edu/ovcaa/programsheets
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5. Complete the TIM lower division spe ial requirements (13 
 redits): TIM 101, ACC 201, ACC 202, and ICS 101. 

6. Complete the internship program, (TIM 100, 200, and 300 
or 400B or 400C), in luding 800 hours with at least one 
internship in the student’s area of emphasis and one in the 
U.S.; 

7. Complete the TIM upper division  ore  ourses (21  redits): 
a. Statisti s (BUS 310, ECON 321, NREM 310 or SOCS 

225). 
b. With grades of C- or higher: TIM 301, 302, 303, 304, 

305, 306. Statisti s and TIM 302 must be  ompleted 
during the first semester the student is eligible. 

8. Complete one of the TIM areas of emphasis with grades of 
C- or higher for ea h  ourse: 
a. Hospitality Emphasis (21  redits): TIM 313, 314, 333, 

431, 401 or 403, one hospitality ele tive, and one 
Tourism/Transportation  ourse. 

b.Tourism/Transportation Emphasis (21 redits): TIM350; 
one of (TIM 321, 324, 420 or 425); 431; three Tourism/ 
Transportation ele tives; and one hospitality  ourse. 

9. Earn a minimum of 120  redit hours with a minimum 
 umulative GPA of 2.0 

10. Complete at least 45  redits of upper division  ourse work 
numbered 300 or higher. 

11. Complete at least 36 upper division  redits in TIM. 

For more information, please refer to the TIM Program 
Requirements Sheet and the UH Mânoa Catalog  ourse 
des riptions. 

Multiple Majors and/or Degrees 
TIM students may pursue a multiple major/degree in 

another UH Mânoa  ollege/s hool. Appli ants for multiple 
major/degrees must have a minimum 3.25  umulative GPA and 
submit a statement of purpose and a ademi  plan. Appli ants 
must apply separately and be a  epted to both  olleges and/or 
s hools. For more information,  onta t the TIM advisor. 

Certifcate in Travel Industry Management 
The  ertifi ate  onsists of 5  ore  ourses that provide basi  

fundamentals in travel industry management for non majors. 
Students must apply to the TIM s hool to be a  epted to 

the  ertifi ate program prior to enrolling in upper division 
TIM  ourses. Admission requirements in lude the  ompletion 
of 24  ollege-level  redits and may in lude other admissions 
requirements. The required  ourses are TIM 101 and four of 
the following five 300-level  ourses: TIM 302, 303, 304, 305, 
or 306. Please  onta t the TIM advisor for more information. 

Graduate Program 
The master of s ien e (MS) degree program in travel 

industry management is designed to provide a spe ialized 
edu ation through  ourse work and resear h to master a broad 
set of interdis iplinary skills and knowledge. Students develop 
analyti al abilities and the  riti al thinking skills ne essary for 
 areers in the travel industry. Students are also expe ted to 
engage in understanding and exe ution of resear h a tivities. 

The program prepares students for  areers and leadership 
roles in the travel industry, in luding tourism, hospitality, 
and transportation management, as well as areas  overing the 
entire industry su h as information te hnology, international 
hospitality management, strategi  marketing, and global 
tourism analysis. Students  an also explore spe ifi  topi s of 

interest, in luding sustainable tourism, ele troni   ommer e, 
servi es marketing, and management, among others. In 
addition, the program and fa ulty have a strong emphasis 
and expertise in travel and tourism in the Asia-Pa ifi  region. 
Students  ome from diverse a ademi  ba kgrounds, whi h 
 ontributes to a ri h and stimulating  lassroom environment. 
There are, however,  ertain subje ts that students must be 
familiar with in order to work from a  ommon knowledge base 
in our  ourses. These subje ts are: 1) introdu tory e onomi s, 
2) introdu tory finan ial and managerial a  ounting, and 3) 
introdu tory statisti s. Completion of these  ourses at either 
the undergraduate or graduate level is required for graduation 
but not admission, and options are available for meeting this 
requirement. 

Admission Requirements 
The MS in travel industry management is designed for 

individuals who hold a ba  alaureate degree and a demonstrated 
interest in the travel industry. 

Minimum admission standards in lude a GPA of at least 
3.0 in the ba  alaureate work and in the last two years of 
undergraduate work. Appli ants must attain a satisfa tory s ore 
on the Graduate Management Admission Test (GMAT) or the 
Graduate Re ord Examination (GRE). The GMAT is preferred. 
Students should take the GMAT unless it is not available. 
Where appli able, the Test of English as a Foreign Language 
(TOEFL) also is required. The minimum a  eptable TOEFL 
s ore is 560. 

Three letters of referen e are required addressing the ability 
of the appli ant to su  eed in graduate study and to make 
future  ontributions to the travel industry. In addition, two 
years work experien e or equivalent is preferred. 

Degree Requirements 
The MS is a 36- redit program. Both Plan A (thesis) and 

Plan B (non-thesis) options are available. Plan A and Plan B 
students must earn 21  redits in the following required  ore 
 ourses: TIM 601, 602, 603, 605, 606, 607, and 695. 

Plan A (Thesis) 
In addition to the 21  redits in required  ore  ourses, Plan 

A  andidates must  omplete: three ele tive  ourses (9  redits) 
approved by the graduate  hair; and TIM 700 Thesis Resear h 
(6  redits). 

Plan B (Non-thesis) 
In addition to the 21  redits in required  ore  ourses, Plan 

B  andidates must  omplete: four ele tive  ourses (12  redits) 
approved by the graduate  hair; and TIM 694 Professional 
Paper (3  redits). 

Instructional and Research  acilities and 
Programs 

Center for Tourism Policy Studies 
The Center for Tourism Poli y Studies (CTPS) was 

established in  oordination with the World Tourism 
Organization as one of fourteen su h  enters throughout the 
world. CTPS  ondu ts resear h for a ademi , government, and 
industry use, offers professional development programs, and 
provides te hni al assistan e and other  ommunity servi es in 
tourism-related areas. Through its programs the CTPS has the 
following five obje tives: 1)  ondu ts resear h of interest to 
the travel industry and disseminates the findings and results to 
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the a ademi , governmental, and private se tor  ommunities 
through publi ations,  onferen es, and le tures; 2) provides 
relevant  areer-oriented  ourses for Hawai‘i residents through 
 ontinuing edu ation, outrea h, and extension servi es; 3) 
provides professional development seminars at the regional 
and international levels; 4) maintains the Sunset Referen e 
Center, a  omprehensive tourism resour e  enter; 5) maintains 
linkages with other resear h and training units within the 
university, other edu ational institutions, and tourism-
related organizations in Hawai‘i, the Asia-Pa ifi  region, and 
worldwide. 

Professional Development Programs 
The TIM s hool’s professional development programs are 

designed to improve managerial skills, ex hange professional 
experien es, develop interrelationships among se tors of the 
travel industry, and in rease awareness of the so ial,  ultural, 
and e onomi  impli ations of poli y de isions. Two summer 
institutes are held ea h year: 
1. Exe utive Development Institute for Tourism (EDIT): 

a two week program for exe utives and professionals in 
international tourism; and 

2. Hawai‘i International Hotel Institute (HIHI): a series 
of one-week  ourses for those with one or more years of 
experien e in the hospitality field. 

In addition, TIM  ondu ts both short- and long-term 
edu ation and training programs for tourism professionals in 
Hawai‘i and the Asia Pa ifi  region. 

Gee Technology Learning Center 
The TIM s hool’s state-of-the-art information te hnology 

 enter houses an exe utive video  onferen e suite, a multi-
media IT training lab, and the Leong Hop and Berni e C. Loui 
 omputer lab. 

The Sunset Reference Center 
With more than 10,000 items, in luding books, reports, 

statisti al publi ations, arti le reprints, and subs riptions to 
more than 200 periodi als, the Sunset Referen e Center has a 
 omprehensive  olle tion of spe ialized resour e material on 
tourism in Hawai‘i. The Sunset Referen e Center provides 
resear h material for students, supports the resear h a tivities of 
fa ulty, and serves as a major resour e  enter for the Asia-Pa ifi  
region. 

ECO-Hawai‘i Educational & Community Outreach 
ECO-TIM is designed to extend TIM’s expertise in and 

 ommitment to responsible tourism to the broader  ommunity 
in Hawai‘i through  ommunity outrea h, servi e, and 
 ontinuing edu ation. This program works with  ommunity 
asso iations, individuals, small- and medium-sized enterprises, 

and government organizations to provide outrea h servi es and 
 ontinuing edu ation a tivities. A tivities in lude outrea h 
proje ts, le tures,  ourses, exhibits, forums,  onferen es, 
briefing notes, and internet-based information ex hange. 

Student Organizations 
The TIM s hool has eight student  lubs that provide 

opportunities for students to intera t with their peers, meet 
industry leaders, and pra ti e management skills through 
a wide variety of a tivities. These  lubs are Travel Industry 
Management Student Asso iation, Club Managers’ Asso iation 
of Ameri a (UH Chapter), Pa ifi  Asia Travel Asso iation 
(TIM Satellite Chapter), Young SKAL, Ameri an Hotel & 
Lodging Asso iation Student Chapter, Eta Sigma Delta, 
Hospitality Sales and Marketing Asso iation International 
Student Chapter, and Meeting Professionals International 
Student Chapter. 

Honors and Awards 
The TIM s hool provides s holarships and awards to 

qualified students. For a list of these s holarships, see the 
“Tuition, Fees, and Finan ial Aid” se tion of the Catalog as well 
as the STAR s holarship website. 

Eta Sigma Delta 
Membership in this international honor so iety for 

hospitality management is available to undergraduate and 
graduate students who have a hieved outstanding a ademi  
re ords. 

Outstanding Student Awards 
These awards are given annually to students who have 

a hieved outstanding a ademi  and servi e performan e in the 
following  ategories: (a) senior in travel industry management; 
(b) graduate student in travel industry management; ( ) senior 
in hotel management; (d) senior in tourism/transportation 
management; (e) junior in travel industry management; (f) 
TIM International Award of Ex ellen e (awarded by the TIM 
Alumni Asso iation); (g) Dean’s S holar award; and (h) Dean’s 
Spirit of TIM Award. 

Honors 

For Honors Program information, see the “Honors” se tion of 
this Catalog. Students may apply for UH Mânoa undergraduate 
resear h awards. 

Dean's List 
For Dean’s List information, see the A ademi  Honors in 

the “Undergraduate Edu ation” se tion of this Catalog. 


